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TO THE CONTENT COUNCIL’S  
8TH ANNUAL SPRING CONFERENCE

WELCOME

CONTENT CHAOS: NAVIGATING THE PATH TO ENGAGEMENT

We are excited to gather for another year of high-level discussion on the journey of the 

content marketing industry, how it’s evolving and how we can evolve with it. Our latest 

research study, conducted in conjunction with Advertising Age, shows that many marketers  

are dramatically increasing their commitment to content marketing—with budgets on the 

rise and more companies developing internal structures, as well as external relationships, 

to handle the new emphasis on content. With that in mind, we’ve put together an agenda 

which covers numerous aspects of creating a successful content strategy, discussing 

everything from the shift from big data to big insights, to exploring real time marketing and 

how to build a content empire.

We’ll also be hearing from five members of The Content Council who will 

share their experiences on how to overcome various content marketing 

challenges, meeting client objectives and delivering quantifiable results.

We look forward to spending the next couple of days with you! If you are 

interested in joining The Content Council, please speak to one of the Board 

members or The Content Council team.

Andy Seibert,  
Chairman of The Content Council and Managing Partner, Imprint

Special thanks to the Conference Committee:  
Joe Barbieri, Lori Green and Liz Kressel and  

Research Committee Co-chairs: Georgia Galanoudis and Keith Sedlak. 
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SUNDAY, MARCH 22

6pm - 8pm
Opening cocktail 
reception at 
the Ivy Lounge, 
Gansevoort Park 
Avenue South

MONDAY, MARCH 23

8:00
Breakfast in the Gansevoort Ballroom

9:00
Welcome from the Chairman - Andy 
Seibert, Managing Partner, Imprint

9:05
Content As Authentic Storytelling with 
Liz Kaplow and Dyllan McGee

Liz Kaplow, president and CEO, Kaplow will talk to Dyllan 
McGee, Founder of Makers on content as authentic 
storytelling | @ LizKaplow   | @ DyllanMcGee

10:05
The Age of the Internet Star

With generations raised on the internet gaining 
purchase power and influence, tapping into what’s 
popular in their communities could be the key to 
brand loyalty and engagement.
Moderator: Kevin McGurn, Head of Sales, Fullscreen  
| @ kjmcgurn

Kimberly Coleman, Blogger | @Mominthecity

Amber Lee, Partner, Director of Operations, Visual Country  
| @ALittleCriminal

Shanna Malcolm,  Actress and Content Creator, 
HeyYoShanna | @ShannaMalcolm

Karen Robinovitz, Co-Founder and Chief Creative Officer, 
Digital Brand Architects | @KarenRobinovitz

11:05
Break

11:20
Content Marketing in Motion: Elle 
Canada ‘Shoppable Videos’

Jacquie Loch, Vice President & Group Publisher, Consumer 
Solutions, TC Media | @JacquelineLoch

11:35
The Content Council Research Unveiled

Don’t miss the exclusive release of our latest research 
on the state of the content marketing industry, 
conducted in conjunction with Advertising Age
Moderator: Georgia Galanoudis, Managing Director, 
Imprint | @Imprint_Georgia

Alexa Christon, Head of Media Innovation, GE | @achriston

David Brown, Executive Vice President, MXM  
| @MXMTweets

Linda Descano, Managing Director and Head of Content 
and Social, Citi | @LindaDescano

Michael Sebastian, Reporter, Advertising Age | @ msebastian

CONTENT CHAOS 
Navigating the Path 

to Engagement
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12:35
Content Marketing in Motion:  
Vantiv Insight Series

Mike Winkleman, President and Chief Creative Officer, 
Leverage Media, LLC

12:50
Lunch in the Gansevoort Ballroom

1:40
Conversations not Campaigns:  
Real Time and Reactive Marketing

Real-time and reactive marketing has become a 
sought-after practice and growing trend, and for 
good reason. Staying abreast of trending topics 
and entering the conversation is an effective tool in 
providing value to your audience. 
Moderator: Andrew Hanelly, SVP, Strategy, McMURRY/
TMG | @hanelly

Lindsay Lichtenberg, Vice President of Publishing Platform 
and Partnerships, Starcom MediaVest | @LinZk

Chris Perry, President, Digital Communications, Weber 
Shandwick | @cperry248

Ramon Velutini, Brand Manager, Duracell | @Duracell

2:40
Data – The Rise of Big Insights

We are moving beyond the era of Big Data and into 
the era of Big Insights. There’s pressure to analyze 
the data, turn it into insights and then guide the 
packaging of those insights into meaningful marketing 
activity. This is requiring more and more talent with the 
powerful combination of marketing and data skills.
Moderator: Megan Cunningham, CEO, Magnet Media  
| @MeganCunningham

Bob Cornwall, Brand Activation Team Lead, Google 
Canada | @Google

Maya Mikhailov, Executive Vice President and Co-Founder, 
GPShopper | @GPShopper

Ari Sheinkin, VP of Marketing Analytics, IBM | @AriSheinkin

Vikram Somaya, General Manager, AdFX and Analytics, 
The Weather Company | @VikramSomaya

3:40
Break

Opportunity to purchase Arianna 
Huffington’s book Thrive: The Third 
Metric to Redefining Success and 
Creating a Life of Well-Being, Wisdom, 
and Wonder

3:55
Content Marketing in Motion:  
WIKA blog 

Brice Bay, CEO, EnVeritas Group | @BriceJBay

4:10
Keynote: Arianna Huffington, President 
and Editor-in-Chief, Huffington Post 
Media Group

Hear how Arianna created The Huffington Post content 
empire and what it takes to maintain it. The struggles 
and triumphs she’s experienced along the way.

5:10
Close

6:30 - 8:30
Evening reception

Exclusive after hours access to the exhibition 
‘Everything is Design: The Work of Paul Rand’ at The 
Museum of the City of New York

Address: 1220 5th Avenue (at 103rd Street), New York 
NY 10029

Directions: By subway, take the 6 train from 28th 
Street to 103rd Street. Walk west from Lexington 
Avenue (toward Park Avenue) to reach 5th Avenue, 
approximately seven minutes. Total journey time: 
approximately 25 minutes. 
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TUESDAY MARCH 24

8:00
Breakfast in the Gansevoort Ballroom

8:45
Keynote: Chris Barth, Strategist, 
Contagious | @BarthDoesThings

Brands are finally getting it right when it comes to 
content, nailing distribution and storytelling to create 
properties that have as much appeal as unbranded 
editorial. Contagious will inform and inspire with 
examples of branded content from around the globe 
that capture audiences by showcasing values and 
personality, delivering truly memorable moments.

9:45
Content Marketing in Motion:  
United States Army National Guard

Keith Kawasaki, VP of Client Services, iostudio  
| @Keith_Kawasaki

10:00
Keynote: One on One with Twitter

Ann Shoket, Editor-in-Chief, Content Strategist and 
Millennial Expert talks to Aly Baer, Head of Brand 
Strategy, New York, Twitter

@annshoket

@baer_naked

10:45
Break

11:00
Content Marketing in Motion: CDW

Ryan Petersen, Senior Manager, Content Marketing, CDW 
and Andrew Hanelly, SVP, Strategy McMURRY/TMG  
| @RyanPete | @hanelly

11:15
Building a Content Empire

As content marketing continues to grow in influence 
and popularity, we’re seeing companies and brands 
broadcast their voices across every channel: video, 
digital, print, TV and more, creating a powerhouse of 
brand awareness.
Moderator: Lori Greene, Senior Partner, Content Director, 
Maxus | @LoriP1025

Pat Connolly, VP of Marketing Solutions, Condé Nast

Melissa Goidel, Chief Revenue Officer, Refinery29  
| @mgoidel

Mary C. Hickey, Vice President and Editor-in-Chief of the 
Integrated Media Content Team, AARP   | @AARP

Ann Rubin, Vice President, Branded Content and Global 
Creative, IBM | @IBM

12:15
Closing keynote: Sterling Proffer, Head 
of Digital, VICE Media | @sterlthewhirl 

1:15
Lunch and close

2:00 – 4:00
Members-only Research Workshop

The workshop is designed to help our members get 
the most out of the newly released research. The 
objectives of the session are:

1. Present the detailed research findings

2. Provide a marketer’s perspective on the  
research findings 

3. Discuss the implications and share ideas on how to 
best leverage the findings 
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SPEAKERS
CONTENT AS AUTHENTIC 
STORYTELLING

LIZ KAPLOW
President and CEO, Kaplow | @LizKaplow

Liz founded Kaplow Communications 
more than two decade ago on the 
belief that brands can make 
meaningful connections with 
consumers through storytelling – a 
visionary insight that today guides 
most communicators in our social/

digital world.

Liz built Kaplow into a world-class communications 
company through her hands-on leadership, devotion 
to clients, long-standing influencer relationships and 
innovative approach to storytelling. Liz’s trademark 
approach has earned Kaplow many awards and honors, 
including the prestigious Consumer Agency of The Year 
award as well as a place on the list of Best Agencies to 
Work for from the Holmes Report.

Throughout her career, Liz has served as advisor to 
business leaders and influencers and as mentor to 
prominent young practitioners.  She serves on the board 
of Cosmetic Executive Women and was recently honored 
by PR News with a Top Women in PR Award.

DYLLAN MCGEE
Founder and Executive Producer, MAKERS  
| @DyllanMcGee

Dyllan McGee is the Founder and 
Executive Producer of MAKERS. She is 
also an Emmy-award winning 
Executive Producer at Kunhardt 
McGee Productions overseeing all 
documentary and web programming. 
Her films include: Emmy award-

nominated documentary, Gloria: In Her Own Words (HBO), 
The African American: Many Rivers to Cross (PBS); Emmy 
Award-winning, Teddy: In His Own Words (HBO); Faces of 
American with Henry Louis Gates, Jr. (PBS); This Emotional 
Life (PBS); African American Lives (PBS); Oprah’s Roots 
(PBS); and Emmy-nominated, In Memoriam; 9/11/01 (HBO). 
Dyllan served as the Director of Content and Operations 
for the International Freedom Center at Ground Zero in 
New York, a cultural institution that was proposed as part 
of the Lower Manhattan Development Corporation’s 
redevelopment of the World Trade Center site. Dyllan 
serves on the board of the Gordon Parks Foundation and 
lives in Katonah, NY with her husband and two sons.

THE AGE OF THE INTERNET STAR

MODERATOR: KEVIN MCGURN
Head of Sales, Fullscreen | @kjmcgurn

Kevin comes to Fullscreen with 17 
years of advertising and revenue 
experience from companies such as 
Shazam Entertainment and Hulu. Kevin 
McGurn leads sales not only for 
Fullscreen and its properties, but also 
for Fullscreen’s parent company Otter 

Media and its accompanying brands, like anime-centric 
video site Crunchyroll and online craft destination 
Creativebug.

KIMBERLY COLEMAN
Blogger, Mom in the City | @Mominthecity

Kimberly is a NYC wife and mom of 
two school-aged sons. She has worked 
as a blogger/parenting writer for the 
last ten years. After graduating from 
Columbia College, she worked in 
research and finance for almost a 
decade before giving birth to her first 

son in 2004. Since then, she’s been fortunate enough to 
merge her corporate and parenting experiences to create 
a career as a blogger, web designer and consultant. In 
addition to founding Mom in the City nine years ago, 
Kimberly’s work highlights include being the NYC Metro 
parenting “expert” for BabyZone.com and ParentZone.
com for many years (until the company was sold), the 
managing contributor of CBS New York Best of Kids and 
the Founder/CEO of RK Responsive Design, and, more 
recently, joining the SheKnows Experts Among Us 
community as a Parenting Expert, sharing her experience 
raising creative innovators with the SheKnows audience. 

AMBER LEE
Partner, Director of Operations | @ALittleCriminal

Amber founded Visual Country, an 
award winning video production 
agency, with Director Meagan Cignoli. 
Lee has an extensive history driving 
strategy and growth for startups within 
tech and advertising.

Prior to starting Visual Country, Amber 
launched eBay’s same day delivery service, eBay Now, 
on the east coast, managing operations and strategy 
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for the service. Lee previously founded the website Join 
Bklyn, and Creative Agency Bklyn Haus and held various 
management positions at Tremor Video, Oddcast, and 
InBev since graduating in 2007 from the Richard Ivey 
School of Business in Canada.

SHANNA MALCOLM
Actress and Content Creator, HeyYoShanna  
| @ShannaMalcolm

Born & raised in Kingston Jamaica, 
Shanna is a graduate of Wesleyan 
College where she majored in 
Psychology, Communications and 
English Literature and minored in 
Theatre. A life-long lover of the arts, 
Shanna went on to attend California 

Institute of the Arts (CalArts), where she earned an MFA in 
Acting. Immediately following the completion of her 
master’s degree, Shanna went on to achieve YouTube 
superstardom with her own YouTube channel 
(HeyyoShanna), which in just over 2 years has garnered 
over 750,000 subscribers and 50 million video views. She 
can be seen on upcoming episodes of “Marry Me,” “Glee,” 
and “Shameless,” and will appear in the independent films 
“Teenage Cocktail”, “Cleveland in the Rye”, “OMG, We’re in 
a Horror Movie” and “Last Call at Murray’s”.

KAREN ROBINOVITZ
Co-Founder, Digital Brand Architects  
| @KarenRobinovitz

Karen Robinovitz is the Co-Founder and 
Chief Creative Officer of Digital Brand 
Architects, a four year-old global social 
media communications agency with 
offices in New York, Los Angeles, Hong 
Kong and Milan. Known for their 
out-of-the-box creative solutions, 

insights and sense of innovation, the agency is made up of 
two divisions – one that focuses on digital marketing and 
PR strategy and execution for fashion, lifestyle, sports and 
entertainment brands (Tiffany & Co., Estee Lauder 
Companies, Tod’s, MSG, Hasbro, Nine West are clients, 
amongst others) while the other revolves around talent 
management of digital influencers. DBA was the first 
agency to represent bloggers, YouTube creators, and 
content makers with a social media footprint. 

Karen’s career has always centered around content as 
she herself began as a writer over twenty years ago at 
Women’s Wear Daily. For a decade, she was a prolific 
writer/editor, contributing to the New York Times, Elle 
Magazine, Harper’s Bazaar, New York Magazine, Lucky, 
Marie Claire, InStyle as well as appearing on MTV, E!,  
CNN, and morning shows across the country as a style 
and trend expert. 

CONTENT MARKETING IN MOTION: 
ELLE CANADA ‘SHOPPABLE VIDEOS’

JACQUIE LOCH, Vice President & Group Publisher,  
Consumer Solutions, TC Media | @JacquelineLoch

Jacquie is a 22-year media veteran. 
She currently runs the English-
language magazine brands at TC 
Media: Canadian Living, ELLE Canada, 
Style at Home, Canadian Gardening, 
The Hockey News, Western Living, 
Vancouver Magazine and TV Guide. 

Prior to that, she was VP of Client Solutions at Rogers 
Media. In her role, she led Rogers Media’s award-winning 
70-person integrated creative and strategy agency team 
located in Toronto and Montreal. A senior member of the 
Rogers Media Leadership Team, Jacquie’s mandate was 
to drive and support media advertising sales across the 
wide breadth of Rogers Media — print, digital and 
broadcast (conventional and specialty television and 
radio) for a wide range of advertising clients. In 2008, she 
launched Rogers Publishing’s award-winning Content 
Solutions division.

THE CONTENT COUNCIL  
RESEARCH UNVEILED

MODERATOR: GEORGIA GALANOUDIS
Managing Director, Imprint | @Imprint_Georgia

Georgia is currently Managing Director 
at Imprint, a Sullivan content lab. She 
has been managing content driven 
marketing programs for clients since 
1997. As Executive Director running 
custom content divisions at both Time 
Inc. and Meredith Corp. and as 

Managing Director at MXM, Georgia has driven the 
strategy and execution of a myriad of integrated programs 
for such clients as Proctor & Gamble, Walmart, United 
Healthcare and Bank of America. Georgia brings her 
knowledge of Consumer Insights, Branded Content, 
Digital, Social, Mobile and CRM to help clients develop 
innovative ways to engage with their core customers and 
drive business goals.

ALEXA CHRISTON
Head of Media Innovation, GE | @achriston

Alexa has worked on brands such as 
Pepsi, Yahoo! And Time Warner Cable 
during her 10+ career in advertising and 
marketing.  Currently at GE, Alexa has 
worked on developing GE’s strategic 
messaging platform via multi-channel 
initiatives, most recently Brilliant 
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SPEAKERS
Machines, Focus Forward Films and Fallonventions.  An 
integrated marketer, Alexa looks at building brands across 
advertising, branded and rich content experiences.

DAVID BROWN
Executive Vice President, MXM | @MXMTweets

Based in New York City, David has 
overall responsibility for Meredith 
Xcelerated Marketing, currently 
Content Marketing Agency of the Year. 
He joined MXM in 2005, originally in 
Los Angeles, and helped grow the 
organization from three to over 150 

people primarily through expanding existing client 
engagements, winning new clients and through two 
agency acquisitions. He brings extensive experience in 
leading Enterprise Content, CRM and digital marketing 
assignments for a wide variety of clients and sectors.

LINDA DESCANO
Managing Director and Global Head of Content and 
Social, Citi | @LindaDescano

Over her 20 years at Citi, Linda has 
had a very diverse career, holding a 
number of roles across different 
divisions and functions. She joined Citi 
predecessor Salomon Inc. in 1994 as 
Vice President of Environmental 
Affairs. In 1999, Linda became a 

director and portfolio manager at Citi’s Private Portfolio 
Group. Linda joined Women & Co. in 2003 as Chief 
Operating Officer and was named CEO in 2010. She also 
served as Chief Administrative Officer of Global 
Marketing & Corporate Affairs from 2008-2010. Linda 
assumed her current responsibilities in 2012.

Linda is the author of Citi’s Financial Fitness blog as well as 
a LinkedIn Influencer. She also is a contributing blogger for 
Women & Co. and Manilla.com, writing on an array of personal 
finance, career and leadership, and marketing topics. 

MICHAEL SEBASTIAN
Reporter, Advertising Age | @msebastian

Michael covers digital and traditional 
media, the trends affecting them and 
their fight over both advertising dollars 
and the attention of readers and 
viewers. In covering the evolving 
media business, his beat has grown to 
include the worlds of content 

marketing and native advertising. He joined Ad Age in 
2013 after founding PR Daily, a daily news site covering 
digital marketing and public relations. He started his 
career as a newspaper reporter in Chicago.

CONTENT MARKETING IN MOTION: 
VANTIV INSIGHT SERIES

MIKE WINKLEMAN
President and Chief Creative Officer,  
Leverage Media LLC 

Mike is a longtime business journalist, 
editor, and content packager who, prior 
to co-founding content marketing firm 
Leverage Media in 2001, ran custom 
publishing at Chief Executive magazine 
and American Lawyer Media. He is a 
former chairman of The Content 

Council and the 2013 recipient of The Content Council’s 
John Caldwell Lifetime Achievement Award. Working with 
The Content Council, he helped invent (and still helps run) 
the Pearl Awards, captained many research efforts, and 
launched and edited Content magazine. He continues to 
write and speak frequently on topics related to content 
marketing. He pulled together and managed the Leverage 
Media team that has produced the Vantiv work and has 
worked closely with the Vantiv marketer who has 
spearheaded the program. 

CONVERSATIONS NOT CAMPAIGNS: 
REAL TIME AND REACTIVE 
MARKETING

MODERATOR: ANDREW HANELLY
SVP, Strategy, McMURRY/TMG | @hanelly

Andrew is SVP, Strategy at  
McMURRY/TMG, the nation’s largest 
independent content marketing 
agency. He has successfully led the 
development and execution of award-
winning digital strategies for brands in 
a wide variety of verticals and 

industries including travel, entertainment and lifestyle, 
hospitality, technology, healthcare, finance, associations 
and many more. Andrew is passionate about earning 
audiences, creating community, and achieving business 
objectives for organizations by harnessing the power of 
content, social media and technology. 
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LINDSAY LICHTENBERG
Vice President of Publishing Platform and Partnerships, 
Starcom MediaVest Group | @LinZk

Lindsay currently serves as the Vice 
President of Publishing Platform and 
Partnerships at Starcom MediaVest 
Group where she leads the 
development and execution of SMG’s 
agile marketing solution, CONTENT@
SCALE, as well as driving key 

technology related partnerships. Lindsay works with 
teams across SMG’s global network to identify ways they 
can help clients drive new, relevant messages to market 
at the right place and time. 

CHRIS PERRY
Global President, Digital, Weber  
Shandwick | @cperry248

Chris leads strategy and operations  
for the firm’s digital initiatives including 
the firm’s content marketing unit, 
Mediaco. His experience includes 
communications change management, 
content marketing and social media 
programs for a host of clients, including 

PepsiCo, HP, GM, Verizon Wireless, Aetna and 
Standup2Cancer, among others. He is a contributor to 
Forbes and frequent speaker at media and marketing 
events that include Cannes, SXSW and Internet Week.

RAMON VELUTINI
Brand Manager, Duracell | @Duracell

Ramon Velutini currently serves as 
Brand Manager for Duracell North 
America in P&G where he leads 
advertising and innovation for the 
brand. Ramon started his career in P&G 
Venezuela and since then has collected 
vast brand experience managing 

brands on a local, regional and global level in categories 
as: Dish Care, Surface Care and Personal Power

DATA: THE RISE OF BIG INSIGHTS

MODERATOR: MEGAN CUNNINGHAM
CEO, Magnet Media | @MeganCunningham

Megan Cunningham is the CEO of 
Magnet Media, a strategic studio. 
Magnet Media produces and 
automates premium video marketing 
through tech-enabled creativity. 
Magnet’s mission is to ignite the 
passion of audiences through 

compelling video stories. 

Megan began her career in production for PBS, HBO, 
Nickelodeon, and MTV. In 1997, she joined Virtual Media, 
an entertainment technology startup. As employee #2, 
she lead the company’s bootstrapped growth from 2 to 50 
people in 2.5 years. In 2000, she left Virtual Media to start 
Magnet Media. For the past decade, Magnet’s worked 
at the intersection of technology and media, to create 
awe-inspiring customer experiences through technology-
enabled stories. Magnet Media has become known for 
engaging audiences through data-informed storytelling 
across platforms. Today, Magnet uses their own Think 
/ Make / Reach™ platform to produce strategic insights 
(think), award-winning video content (make) and automate 
premium video marketing (reach).

BOB CORNWALL
Brand Activation Team Lead, Google Canada | @
google

Bob is currently the Brand Activation 
Team Lead for Google Canada. His 
team is designed to help brand 
marketers develop remarkable brand 
strategies, creative ideas, and 
activation plans that intuitively consider 
the digital age we live in. Previously, 

Bob built his 10,000 hours working on the client side as a 
Brand Marketer at Nike, Unilever, and Kraft.

APELLA
SAVE THE DATE • TUESDAY, NOVEMBER 10

NEW YORK CITY

CELEBRATING THE BEST IN CONTENT MARKETING
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SPEAKERS
MAYA MIKHAILOV, Executive Vice President and 
Co-Founder, GPShopper | @GPShopper

Maya is the EVP and Co-Founder of 
GPShopper, as well as a professor at 
New York University (NYU) specializing 
in mobile marketing and strategy. In 
recognition of her leadership in the 
space, Mobile Marketer named Maya 
one of the “Mobile Women to Watch” in 

2010 and the Direct Marketing Association (DMA) labeled 
her their “Guru of Mobile” in 2011 and 2012. Maya has 
been featured on Fox News and Women 2.0 as a “Female 
Founder to Watch in Mobile.” 

Maya regularly speaks at digital and retail events such as 
Luxury Interactive, COSMOPROF, FIT’s Digital Marketing 
Media Panel and Internet Week NY, teaching brands how 
to better approach mobile strategy. Recently, she was 
selected by the Department of Defense’s Joint Advertising 
Market Research & Studies (JAMRS) department as a 
featured expert at their annual gathering. 

ARI SHEINKIN, Vice President of Marketing Analytics, 
IBM | @AriSheinkin

Ari is responsible for growing the 
business through the application of 
data driven marketing. His mission is 
to: Capture, architect, and manage 
data on individuals and companies to 
build deeper, real-time insight and 
Apply big-data analytics to uncover 

best practices, scale user adoption and deliver marketing 
created revenue

Previously, Mr. Sheinkin was the Director of Strategy for IBM 
Sale. In this role he helped lead development and execution 
IBM Sales’ $100B strategic plan. Prior to this, he was an 
Associate Partner in IBM Business Consulting Services.

VIKRAM SOMAYA
General Manager, AdFX and Analytics, The Weather 
Company | @VikramSomaya

As general manager of AdFX and 
analytics for The Weather Company, 
Vikram leads Weather’s ad product 
monetization, data analytics and 
insights, and sales efforts geared 
toward predictive marketing.

Vikram also oversees the company’s 
WeatherFX division, the team that creates localized ad 
targeting solutions using Weather’s access to location 

data and the best, most comprehensive weather data in 
the world. Launched in late 2012, the WeatherFX division 
builds on Weather’s value proposition and differentiation 
by using weather analytics, weather triggering and 
dynamic messaging to connect businesses to consumers 
through weather and climate. For every weather 
condition, The Weather Company has the data to deliver 
a contextually relevant message to any audience at the 
right time and place. This is possible due to Weather’s 
reach, its influence on consumer actions and activities, its 
proprietary technology, and market-level analytics.

CONTENT MARKETING IN MOTION: 
WIKA BLOG

BRICE BAY
CEO, EnVeritas Group | @BriceJBay

As head of EnVeritas Group, Brice Bay 
provides the strategic vision for the 
company, identifies and creates new 
content solution products, and works 
with his team on new business growth 
and development. Since founding the 
company in 1999, he has assembled a 

team of highly talented and experienced people that 
manage the day-to-day operations, which allow him to 
focus on the tactical aspects of growing the business and 
staying ahead of the curve. As web content has grown 
exponentially, Brice seeks to lead his international team in 
crafting credible, engaging and accessible content for 
clients to help them empower their customers and grow 
their business.

KEYNOTE:

ARIANNA HUFFINGTON
President and Editor-in-Chief, Huffington Post  
Media Group | @AriannaHuff

In May 2005, Arianna launched The 
Huffington Post, a news and blog site 
that quickly became one of the most 
widely-read, linked to, and frequently-
cited media brands on the Internet. In 
2012, the site won a Pulitzer Prize for 
national reporting.

She has been named to TIME magazine’s list of the 
world’s 100 most influential people and the Forbes 
Most Powerful Women list. Originally from Greece, she 
moved to England when she was 16 and graduated from 

http://enveritasgroup.com/
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Cambridge University with an M.A. in economics. At 21, 
she became president of the famed debating society, the 
Cambridge Union.

Her 14th book, Thrive: The Third Metric to Redefining 
Success and Creating a Life of Well-Being, Wisdom, and 
Wonder was published by Crown in March 2014 and 
debuted at #1 on The New York Times Best Seller list.

KEYNOTE:

CHRIS BARTH
Strategist, Contagious | @BarthDoesThings

Chris consults on a wide array of 
Contagious Insider projects for both 
agency and brand clients and is also a 
writer for Contagious’ quarterly 
magazine and online intelligence 
resource, Contagious I/O. Prior to 
joining Contagious’ New York City 

office in early 2013, Chris covered investing and 
technology for Forbes. At Forbes, he also produced Steve 
Forbes’ Intelligent Investing interview series, which featured 
conversations with global leaders in economics, business 
and investing. This background in business and financial 
reporting provides a solid basis for his passion for digital 
media and marketing strategy. Chris has also worked as 
an editorial producer at Major League Baseball Advanced 
Media and a freelance writer at RollingStone.com. He 
graduated with honors from Dartmouth College with a 
double major in Geography and Spanish.

CONTENT MARKETING IN MOTION: 
UNITED STATES ARMY NATIONAL 
GUARD

KEITH KAWASAKI
Vice President of Client Services, iostudio |  
@Keith_Kawasaki

Keith leads client accounts, strategy 
and customer care. He has developed, 
launched and led more than 140 brand 
publications and content marketing 
initiatives in the past decade across 
digital applications, websites, social 
media, magazines, customer care and 

more. Many of these initiatives coincide with Keith’s 11 
years of experience in contract management for Federal 
and State government programs. Keith is an active 
member of The Content Council, SOCAP (Society of 
Consumer Affairs Professionals) and American Advertising 
Federation. 

ONE ON ONE WITH TWITTER

ALY BAER
Head of Brand Strategy, New York, Twitter |  
@baer_naked

Aly Baer leads the New York Brand 
Strategy team dedicated to Beauty, 
CPG, Retail, and Financial Services 
accounts. The Twitter Brand Strategy 
Team is a cross-disciplinary group of 
marketers, creatives, technologists and 
producers focused on delivering 

custom ideas and unique solutions to help brands achieve 
their marketing goals and overcome their business 
challenges.

Aly is also the founding leader of New York’s chapter of 
Super Women at Twitter, an employee resource group 
focused on the advancement of female leadership both 
within Twitter and in the tech industry.

Aly joined Twitter in June 2013 from American Express 
where she held roles in Global Brand Strategy, Business 
Strategy & Innovation, and Small Business Marketing. 
Prior to AmEx, Aly worked at both WPP and Publicis 
creative agencies.

She is a graduate of New York University and lives on the 
Upper West Side of Manhattan with her husband.

ANN SHOKET
Editor-in-Chief, Content Strategist, Brand Builder, Mil-
lennial Thought Leader | @annshoket

Ann Shoket is a trailblazing senior 
media executive who has brought two 
major publications to number one in 
the teen category across every 
platform. For more than 10 years, she 
has been a key architect in shaping 
the media landscape and national 

conversation among millennials during a time of major 
transformation in both the media industry and the lives of 
young women. Forbes has named Shoket one of the 
“Most Powerful US Fashion Magazine Editors.” She has 
appeared regularly as a thought leader for millennial 
women on Good Morning America, Today, The Oprah 
Winfrey Show, The View, CNN, Access Hollywood, and E! 
News, and she was a guest judge for four seasons on 
America’s Next Top Model. 

As editor-in-chief of Seventeen from 2007 to 2014, Shoket 
led a period of great editorial and digital innovation at 
this iconic fashion and beauty publication and the most 
profitable years of Hearst’s ownership. Shoket led the 
magazine to become the number-one teen magazine on 
the newsstand within her first year while spearheading 
aggressive cross-platform programming and diversification 
of revenue. Shoket designed groundbreaking digital 
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SPEAKERS
campaigns around the most important issues facing young 
women today, ensuring Seventeen remained an important 
rite of passage that helped 13 million readers become 
confident young women.

CONTENT MARKETING IN  
MOTION: CDW

RYAN PETERSEN
Senior Manager, Content Marketing, CDW | @RyanPete

Ryan has been a magazine and 
newspaper editor for 16 years, with the 
last 10 covering a variety of bases for 
each of CDW’s content marketing 
programs. As Sr. Manager, Content 
Marketing, he works on developing 
strategy and is always on the lookout 

for new ways to share great stories with the IT world. In his 
spare time, Ryan enjoys spending time with his family, 
biking and obsessively following Iowa Hawkeye sports. 
Against his better judgment, Ryan is raising his children as 
Cubs fans.

ANDREW HANELLY
SVP, Strategy, McMURRY/TMG | @hanelly
See page 10

BUILDING A CONTENT EMPIRE

MODERATOR: LORI GREENE
Senior Partner, Director of Content, Maxus | @LoriP1025 

Lori is a proven multi-platform content 
executive highly proficient in all 
aspects of media including social, 
mobile, broadband, television, digital, 
and print as well as digital ad sales. 
She is the Senior Partner, Director of 
Content for Maxus Global. Greene also 

teaches digital content strategies at New York University 
and is a guest speaker, panelist, and lecturer on digital 
subjects. Most recently, she executed a full digital rebrand 
of the global company WOBI, home of the World Business 
Forum, including content alliances with AOL, Inc., Wharton 
Business School, and Fast Company. She was responsible 
for exponential social media growth and the company’s 
first expansion into Asia.

PAT CONNOLLY
VP of Marketing Solutions, Condé Nast | @connollypat

As VP of Marketing Solutions for 
Condé Nast, Pat Connolly oversees 
the creative, account planning, and 
activation practices, charged with 
conceptualizing and executing client 
marketing programs by leveraging the 
extensive resources of the Condé Nast 

brand portfolio. Most recently, Connolly led the launch of 
a new branded content studio, 23 Stories by Condé Nast, 
a new division at the company focused on leveraging the 
data, distribution and editorial expertise of Condé Nast to 
create best in class branded content programs.

MELISSA GOIDEL
Chief Revenue Officer, Refinery29 | @mgoidel

Melissa is responsible for the 
company’s global monetization 
strategy, including all advertising, 
mobile and video products and sales, 
and event and trade marketing. 

A digital sales veteran with over 20 
years’ experience at the intersection 

of technology, media and marketing, Melissa’s unique 
“prosumer” approach has helped critically scale 
Refinery29’s commercial content efforts, recasting the 
way the company packages and communicates media 
innovation to trade and marketing audiences. During her 
tenure, the award-winning media company has doubled 
core revenue and expanded three-fold. In June 2014, 
Melissa launched Refinery29’s Her Brain On Digital, 
an immersive multimedia research activation to share 
proprietary insights on millennial women with over 250 
marketers, part of a broader strategy to develop content 
solutions rooted in creative advertising, experiential events 
and sought-after research. 
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MARY C. HICKEY
Vice President and Editor-in-Chief of the Integrated 
Media Content Team, AARP | @AARP

Mary C. Hickey is the Vice President 
and Editor-in-Chief of AARP Media’s 
Integrated Content Team. In that 
capacity, she oversees a team that 
creates consumer-facing editorial 
content for all of AARP’s media 
platforms, including its website, 

magazine and monthly newspaper. Prior to joining AARP, 
Mary spent more than 25 years in newspaper, broadcast, 
magazine and academic journalism. She was a reporter 
for the Miami Herald, an associate producer for NBC News 
in Washington, D.C., and help top editorial positions at 
Ladies’ Home Journal, Glamour and Parents magazines in 
New York. She also worked as an adjunct professor for the 
journalism school at New York University. 

ANN RUBIN
Vice President, Branded Content and Global Creative, 
IBM | @IBM

As Vice President, Branded Content 
and Global Creative, Ann’s role, 
broadly, is to manage the Content 
Discipline at IBM. This includes content 
strategy, content creation (advertising, 
customer references, branded content 
programs, etc), content management 

platforms, content distribution (media, social, search, etc) 
among other content related services. Ann was integral to 
the development and execution of IBM’s Smarter Planet 
strategy and recently launched the “made with IBM” 
brand platform.

CLOSING KEYNOTE:

STERLING PROFFER
Head of Digital, VICE Media | @sterlthewhirl

Over the past six years, Sterling has 
developed and implemented the 
distribution strategy across VICE’s 
platforms. He has worked across the 
business development, sales, 
operations, and strategy across the 
launches of VICE’s digital channels. In 

2012, he oversaw the launch of VICE on YouTube, leading 
them from launch to over 6MM subscribers and 500MM 
views in 24 months. In 2014, Sterling became the General 
Manager of VICE News, launching and overseeing 
business & operations for VICE’s global news channel. 
Less than a year old, VICE News has become the fastest-

growing digital news channel in a generation, with over 
200MM views, 1 million YouTube subscribers, and direct 
monthly reach of over 50MM. Most recently, Sterling has 
been elevated to run global digital operations across 
VICE’s family of channels, leading the charge on growing 
the VICE network across its 36 offices worldwide.

MEMBERS-ONLY RESEARCH 
WORKSHOP

FACILITATOR: KEITH SEDLAK
CMO, McMURRY/TMG | @McMurryTMG 

As Chief Marketing Officer at 
McMURRY/TMG, Keith oversees new 
business development, developing a 
disciplined strategy for identifying, 
approaching and engaging the clients 
we can help the most. He also directs 
the marketing strategy for the agency, 

so that everyone knows we’re not just the largest 
independent content marketing firm, but also the smartest 
and most sophisticated. 

GEORGIA GALANOUDIS
Managing Director, Imprint | @Imprint_Georgia
See page 9

JACQUIE LOCH
Vice President & Group Publisher,  
Consumer Solutions, TC Media | @JacquelineLoch
See page 9

RYAN PETERSEN
Senior Manager, Content Marketing, CDW | @RyanPete
See page 13

JACI PONZONI
SVP of Custom Content, Pace Communications  
| @PaceComm 

As Senior Vice President, Custom 
Content for Pace Communications, Jaci 
Ponzoni has been at the forefront of 
creating innovative custom content 
programs for leading brands that 
include Verizon Wireless, Wells Fargo, 
USAA, Syngenta, Four Seasons Hotels 

& Resorts, Carlson Rezidor Hotels and AAA. Jaci 
leverages her experience across travel, financial services, 
insurance and technology to lead creative and account 
teams in delivering award winning business-to-business, 
business-to-consumer and business-to-employee content 
marketing programs.
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ANDY SEIBERT
Managing Partner, Imprint | @Imprint_AndyS

In addition to being the current 
Chairman of The Content Council, he is 
Managing Partner of Imprint. He has 
been President of Dow Jones Content 
Lab and President of SmartMoney 
(magazine, website, mobile), which was 
a joint venture between Dow Jones 

and Hearst Magazines. Seibert has also been General 
Manager of Money magazine’s Education Services, a 
division of Time, Inc., and served as Vice President of 
marketing at GE Capital and in various marketing roles at 
American Express. Seibert earned his undergraduate 
degree at Wesleyan University and his MBA at Columbia 
University.

JOE STELLA
VP of New Business, GLC | @JoeStella

Joe has been in the content industry for 
more than 20 years. His expertise is in 
building engaging, ROI-driven media 
platforms that are strategically aligned 
with clients’ marketing goals and 
objectives. His background is 
diverse, having launched an 

association-focused content marketing division at 
his former company. He then brought that 
successful formula to his current role, where he 
consults nonprofit, association and corporate 
marketers on the best way to leverage traditional 
media as well as new and emerging channels of 
communication to achieve measured outcomes.

JOHN VON BRACHEL
Senior Vice President-Director of Content Marketing 
and Integration, Bank of America Global Wealth & 
Investment Management | @vonbrachel

Prior to joining Bank of America, John 
was a Group Managing Editor at Time 
Inc., where he oversaw the 
development of a number of custom 
content programs, including those for 
Harrah’s Entertainment, Citigroup and 
UPS. John joined Time Inc. from 

Individual Investor magazine where, as senior editor, he 
covered equity investing. Prior to that, John lived in Europe 
as the Foreign Correspondent for Faulkner and Gray. 

http://thecontentcouncil.org/Research-White-Paper
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SPONSORS

MEDIA PARTNERS

PublishThis helps brands, media companies, trade associations, and agencies deliver 
better content more often across all digital destinations. Powered by the industry’s most 
advanced content discovery, creation, and publishing platform, PublishThis has a fast-
growing client list including Fox Sports, SAP, Sage Software, Cox Media, Nutrisystem, 
Mercer, Gorilla Glue, MultiView, Haymarket, Naylor, Meredith Agrimedia, and VML.

PublishThis was named to the 2014 EContent 100 Most Important Companies in Digital 
Media, was called the “Next Big Thing” by The Paley Center, and was designated a “2013 
Cool Vendor in Digital Marketing” by Gartner, Inc. 

www.publishthis.com

Since 1948, Royle Printing is an independently owned and managed print company 
that specializes in high quality graphic and distribution services. We strive to be the 
leading print and digital solutions provider for all publishers, catalogers and corporate 
partners. By combining together our commitment and creativity, we create innovative 
and adaptable print and digital solutions that elevate our clients’ communication and 
engagement needs.

www.royle.com

Magnet Media is a market leader in providing strategic and creative content solutions, 
specializing in telling Fortune 1000™ brands’ stories through developing, producing, and 
syndicating content across the digital landscape in order to engage target audiences, 
drive action, and measure results. Based in New York City for the past 14 years, Magnet 
has worked with top brands to create videos, marketing campaigns, and to grow online 
communities. 

www.magnetmediafilms.com

STYLE GUIDE 2015
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@magnetmediainc @magnetmediainc @magnetmedia�lms

THINK | MAKE | REACH

magnetmediafilms.com

ENGAGE AUDIENCES WITH SMART VIDEO

P O W E R I N G  R E A L - T I M E  C O N T E N T
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